MARKETING
Program Outcomes Assessment Report
09-10

The Overall Program Outcome targetis _70_%.
Mark Watkins, MGMK101: CO3, CO5; MGMK105 (N/A): CO1, CO3, CO5; MGMK132 (N/A): CO1, CO2; MGMK135 (N/A): CO2; MGMK136: CO2, CO3, CO4, CO5

C06; MGMK138: CO1

Program Outcome #1
Describe the importance of conducting an environmental scan and/or a SWOT analysis as related to proactive planning.

PROGRAM | YEAR | COURSE | COURSE CRSE | #STDNTS | TARGET | WEIGHTED co co PO| INDV| |INDV | INDV INDV
OUTCOME TITLE OTCM | ASSESSED SCORE AVERAGE % | GOAL GOAL GOAL | ASMNT | ASMNT | ASMNT ASMINT
MET | UNMET MET % | GOALS | GOALS | GOALS GOALS
MET | UNMET | MET % | UNMET %
MRKT 1 09-10 | MGMK Intro to 3 40 70 69 0 1 1 2 33% 67%
101 Business
09-10 | MGMK Intro to 5 40 70 80 1 0 2 1 67% 33%
101 Business
09-10 | MGMK Sm Bus 1 NA NA NA NA NA NA NA NA NA
105 Mgmnt
09-10 | MGMK Prin of 2 NA NA NA NA NA NA NA NA NA
132 Salesmanship
09-10 | MGMK Marketing 3 6 70 76 1 0 1 0| 100% 0%
136
09-10 TOTALS 5 86 75 2 1 67% 4 3 57% 43%

Analysis of Student Learning:
Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word

answers.

1. Are the students learning the outcome, i.e. are they meeting the educational goal? Explain.
Goal was met.

2. How does the data support your analysis of student learning?
70% target, 75% achievement




3. What program changes are being made to enhance student learning?

Corresponding course outcomes will continue to be monitored.

Program Qutcome #2

Contrast differences that exist between consumer and organizational buying behavior.

PROGRAM | YEAR | COURSE COURSE CRSE | # STDNTS | TARGET | WEIGHTED co co PO INDV INDV INDV INDV
OUTCOME TITLE OTCM | ASSESSED SCORE | AVERAGE % | GOAL GOAL GOAL | ASMNT | ASMNT | ASMNT ASMNT
MET | UNMET | MET % | GOALS | GOALS | GOALS GOALS
MET | UNMET | MET % UNMET %
MRKT 2 09-10 | MGMK 101 | Intro to 5 40 70 80 1 0 2 1 67% 33%
Business
09-10 | MGMK 105 | Sm Bus 3 NA NA NA NA NA NA NA NA NA
Mgmnt
09-10 | MGMK 132 | Prin of 2 NA NA NA NA NA NA NA NA NA
Salesmanship
09-10 | MGMK 135 | Hum Rltns & 2 NA NA NA NA NA NA NA NA NA
Sprvsn
09-10 | MGMK 136 | Marketing 6 70 79 1 0 1 0| 100% 0%
09-10 | MGMK 138 | Mrktng Ed 1 70 100 1 0 1 0| 100% 0%
Field Stdy
09-10 TOTALS 6 47 80 3 0| 100% 4 1 80% 20%

Analysis of Student Learning:
Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word

answers.

Are the students learning the outcome, i.e. are they meeting the educational goal? Explain.

Goal was met.

How does the data support your analysis of student learning?
70% target, 80% achievement

What program changes are being made to enhance student learning?

Corresponding course outcomes will continue to be monitored.




Program Outcome #3

Evaluate methods for identifying market segments and targets.

PROGRAM | YEAR | COURSE COURSE CRSE | #STDNTS | TARGET WEIGHTED co co PO INDV INDV INDV INDV
OUTCOME TITLE OTCM | ASSESSED SCORE AVERAGE % | GOAL GOAL GOAL | ASMNT | ASMNT | ASMNT ASMNT
MET | UNMET MET % | GOALS | GOALS | GOALS GOALS
MET | UNMET | MET % | UNMET %
MRKT 3 09-10 | MGMK Intro to 5 40 70 80 1 0 2 1 67% 33%
101 Business
09-10 | MGMK Sm Bus 3 NA NA NA NA NA NA NA NA NA
105 Mgmnt
09-10 | MGMK Prin of 2 NA NA NA NA NA NA NA NA NA
132 Salesmanship
09-10 | MGMK Marketing 3 6 70 76 1 0 1 0| 100% 0%
136
09-10 | MGMK Mrktng Ed 1 1 70 100 1 0 1 0| 100% 0%
138 Field Stdy
09-10 TOTALS 5 47 80 3 0 100% 4 1 80% 20%

Analysis of Student Learning:

Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word

answers.

1. Are the students learning the outcome, i.e. are they meeting the educational goal? Explain.

3.

Goal was met.

How does the data support your analysis of student learning?
70% target, 80% achievement

What program changes are being made to enhance student learning?
Corresponding course outcomes will continue to be monitored.




Program Outcome #4

Explain the product life-cycle concept and relate a marketing strategy to each stage.

PROGRAM | YEAR | COURSE | COURSE CRSE | # STDNTS | TARGET | WEIGHTED co co PO INDV INDV INDV INDV
OUTCOME TITLE OTCM | ASSESSED SCORE | AVERAGE % | GOAL GOAL GOAL | ASMINT | ASMNT | ASMNT ASMNT
MET | UNMET | MET % | GOALS | GOALS | GOALS GOALS
MET | UNMET | MET % | UNMET %
MRKT 4 09-10 | MGMK | Intro to 5 40 70 80 1 0 2 1 67% 33%
101 Business
09-10 | MGMK | Sm Bus 3 NA NA NA NA NA NA NA NA NA
105 Mgmnt
09-10 | MGMK | Prin of 2 NA NA NA NA NA NA NA NA NA
132 Salesmanship
09-10 | MGMK | Marketing 4 6 70 91 1 0 1 0| 100% 0%
136
09-10 TOTALS 4 46 81 2 0| 100% 3 1 75% 25%

Analysis of Student Learning:

Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word

answers.

1. Are the students learning the outcome, i.e. are they meeting the educational goal? Explain.
Goal was met.

2. How does the data support your analysis of student learning?
70% target, 81% achievement

3. What program changes are being made to enhance student learning?
Corresponding course outcomes will continue to be monitored.




Program OQutcome #5

Discuss several pricing strategies.

PROGRAM | YEAR COURSE | COURSE CRSE | #STDNTS | TARGET WEIGHTED co co PO INDV INDV INDV INDV
OUTCOME TITLE OTCM | ASSESSED SCORE | AVERAGE % | GOAL GOAL GOAL | ASMINT | ASMNT | ASMNT ASMNT
MET | UNMET | MET % GOALS GOALS GOALS GOALS

MET | UNMET MET % | UNMET %

MRKT 5 09-10 | MGMK | Intro to 5 40 70 80 1 0 2 1 67% 33%
101 Business
09-10 | MGMK | Sm Bus 5 NA NA NA NA NA NA NA NA NA
105 Mgmnt
09-10 | MGMK | Marketing 5 6 70 67 0 1 0 1 0% 100%
136
09-10 TOTALS 3 46 78 1 1 50% 2 2 50% 50%

Analysis of Student Learning:
Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word

answers.

1. Are the students learning the outcome, i.e. are they meeting the educational goal? Explain.
Goal was met.

2. How does the data support your analysis of student learning?
70% target, 78% achievement

3. What program changes are being made to enhance student learning?
Corresponding course outcomes will continue to be monitored.



Program Outcome #6

Explain what is meant by a marketing channel of distribution.

PROGRAM | YEAR | COURSE | COURSE CRSE | # STDNTS | TARGET | WEIGHTED co co PO INDV INDV INDV INDV
OUTCOME TITLE OTCM | ASSESSED | SCORE | AVERAGE % | GOAL GOAL | GOAL | ASMNT | ASMNT | ASMNT ASMNT
MET | UNMET | MET % | GOALS | GOALS | GOALS GOALS

MET | UNMET | MET% | UNMET %

MRKT 6 09-10 | MGMK | Intro to 5 40 70 80 1 0 2 1 67% 33%
101 Business
09-10 | MGMK | Sm Bus 5 NA NA NA NA NA NA NA NA NA
105 Mgmnt
09-10 | MGMK | Marketing 6 6 70 74 1 0 1 0 100% 0%
136
09-10 TOTALS 3 46 79 2 0| 100% 3 1 75% 25%

Analysis of Student Learning:
Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word

answers.

1. Arethe students learning the outcome, i.e. are they meeting the educational goal? Explain.
Goal was met.

2. How does the data support your analysis of student learning?
70% target, 79% achievement

3. What program changes are being made to enhance student learning?
Corresponding course outcomes will continue to be monitored.



Program Outcome #7
Describe factors considered by marketing executives when selecting and managing a marketing channel.

PROGRAM | YEAR COURSE | COURSE CRSE | #STDNTS | TARGET | WEIGHTED co co PO INDV INDV INDV INDV
OUTCOME TITLE OTCM | ASSESSED SCORE | AVERAGE % | GOAL GOAL GOAL | ASMINT | ASMNT | ASMNT ASMNT
MET | UNMET | MET % | GOALS | GOALS | GOALS GOALS
MET | UNMET | MET % UNMET %
MRKT 7 09-10 | MGMK | Intro to 5 40 70 80 1 0 2 1 67% 33%
101 Business
09-10 | MGMK | Sm Bus 5 NA NA NA NA NA NA NA NA NA
105 Mgmnt
09-10 | MGMK | Marketing 6 6 70 74 1 0 1 0 100% 0%
136
09-10 TOTALS 3 46 79 2 0| 100% 3 1 75% 25%

Analysis of Student Learning:
Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word

answers.

1. Are the students learning the outcome, i.e. are they meeting the educational goal? Explain.
Goal was met.

2. How does the data support your analysis of student learning?
70% target, 79% achievement

3. What program changes are being made to enhance student learning?
Corresponding course outcomes will continue to be monitored.



Program Qutcome #8

Evaluate the unique characteristics of each promotional mix element.

PROGRAM | YEAR | COURSE | COURSE CRSE | #STDNTS | TARGET | WEIGHTED co co PO INDV INDV INDV INDV
OUTCOME TITLE OTCM | ASSESSED SCORE | AVERAGE % | GOAL GOAL | GOAL | ASMNT | ASMNT | ASMNT ASMNT
MET | UNMET | MET % | GOALS | GOALS | GOALS GOALS
MET | UNMET | MET% | UNMET %
MRKT 8 09-10 | MGMK | Intro to 5 40 70 80 1 0 2 1 67% 33%
101 Business
09-10 | MGMK | Sm Bus 5 NA NA NA NA NA NA NA NA NA
105 Mgmnt
09-10 | MGMK | Prin of 2 NA NA NA NA NA NA NA NA NA
132 Salesmanship
09-10 | MGMK | Marketing 6 6 70 74 1 0 1 0| 100% 0%
136
09-10 TOTALS 4 46 79 1 0 | 100% 3 1 75% 25%

Analysis of Student Learning:

Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word

answers.

Goal was met.

How does the data support your analysis of student learning?
70% target, 79% achievement

Corresponding course outcomes will continue to be monitored.

What program changes are being made to enhance student learning?

Are the students learning the outcome, i.e. are they meeting the educational goal? Explain.




Program OQutcome #9

Discuss the main elements of the personal selling process.

PROGRAM | YEAR | COURSE | COURSE CRSE | # STDNTS | TARGET | WEIGHTED co co PO INDV INDV INDV INDV
OUTCOME TITLE OTCM | ASSESSED SCORE | AVERAGE % | GOAL GOAL GOAL | ASMNT | ASMNT | ASMNT ASMNT
MET | UNMET | MET % | GOALS | GOALS | GOALS GOALS
MET | UNMET | MET % | UNMET %
MRKT 9 09-10 | MGMK | Intro to 5 40 70 80 1 0 2 1 67% 33%
101 Business
09-10 | MGMK | Prin of 1 NA NA NA NA NA NA NA NA NA
132 Salesmanship
09-10 | MGMK | Marketing 6 6 70 74 1 0 1 0| 100% 0%
136
09-10 TOTALS 3 46 79 2 0| 100% 3 1 75% 25%

Analysis of Student Learning:
Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word

answers.

Goal was met.

How does the data support your analysis of student learning?
70% target, 79% achievement

Corresponding course outcomes will continue to be monitored.

What program changes are being made to enhance student learning?

Are the students learning the outcome, i.e. are they meeting the educational goal? Explain.




Budgetary Considerations

Are there any budgetary considerations that need to be made for this program? Please support your need with evidence.

1. There is no full-time MGMK instructor on the Ottawa campus. This depicts a weakened curriculum and a lack of credibility. This also puts NCCC at a
disadvantage to maintain ACBSP accreditation.

2. More tutors should be made available for online courses. When Mark Watkins’ students began utilizing tutors for on campus courses, their grades
improved about one letter grade by the time MGMK101 was completed.



