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Introduction

The Associate of Science in Business Administration is a two-year degree for students who intend to
transfer to a university upon graduation from NCCC. Upon transfer, chosen majors may include
Accounting, Business Administration, Computer Information Systems, Economics, Finance,
Management, and Marketing.

It should be noted that a full self-study of the business programs, including the Associate of Science
in Business Administration degree program, was conducted in 2003-2004 in accordance with rigorous
standards established by the Association of Collegiate Business Schools and Programs (ACBSP).
Upon an evaluation visit by the ACBSP, the AS-Business Administration program was among the
business programs which were granted full ACBSP accreditation. Since that time, two quality
assurance reports have been filed with ACBSP to monitor continuing quality accreditation standards.

Section 1: Alignment of Business Administration Program Mission and Purposes
with Mission and Purposes of NCCC

The mission of the Neosho County Community College Business Administration program correlates
with the institutional mission statement: to enrich our communities and our students’ lives.

The Business Administration program, as a whole, has two primary purposes and a number of
secondary purposes as they relate to NCCC’s mission. These include, but are not limited to the
following:

Primary Purposes:

Transfer. The field of business has many attractive features as an occupational career choice,
and NCCC serves the needs of transfer students to a university.

Career Preparation. Students from both the traditional and non-traditional ranks are served by
the Business Administration program in preparation for an occupation. It is very important to
note that courses within the Business Administration program also serve students in other
business programs, including accounting, computer information systems, management,
marketing, and office technology.



The Business Administration program
contributes to each of NCCC’s purposes as
follows:

NCCC Purpose 1:
student learning through
* the meeting of students’ needs,
e quality educational programs,
and
» effective assessment processes;

The Business Administration program meets
the needs of both traditional and non-
traditional students.

The Business Administration program is a
quality educational program, as evidenced
by ACBSP accreditation and the rigors
standards required.

The Business Administration program is
following the assessment processes which
have been established at NCCC in an effort
to improve student learning of course and
program outcomes. Assessment will be
discussed in more detail in Section 2 of this
report.

NCCC Purpose 2:
student success through
* providing personal attention,
* individualized advising, and
* the opportunity to meet personal
goals;

All NCCC business programs, including the
Business Administration program, operate
under the philosophy that personal attention
and individualized advising are essential for
student success. Full-time instructors in the
business program have open-door policies.

NCCC Purpose 3:
ensuring access through
e affordability,
» flexible delivery and scheduling
methods,
* responsive student services, and

» safe and comprehensive
facilities;

The Business Administration program
provides affordable instruction for students,
with the standard tuition rates applying to
courses within the program. Most courses
do not require the assessment of additional
fees. Business program scholarships, which
cover tuition, are available to full-time
business students who are Neosho County
residents taking at least nine credit hours of
business per year.

Scheduling of courses within the Business
Administration program is offered at a
variety of times, if possible. Courses are on
rotation schedules in regard to day, evening,
and online offerings. In accordance with
ACBSP standards, full-time business
instructors make themselves available to
both day and night students, as well as
online students. All full-time instructors
teach evening and/or online courses. Many
courses within the program are available
online, with development of additional
online courses continuing.

Business Administration program students
benefit from the variety of student services
available to NCCC students. Facilities
housing the Business Administration
programs on both campuses are safe, up-to-
date, and handicapped accessible. On the
Chanute campus, Business Administration
program students have access to two
business computer labs in the Rowland
Building that have Internet access,
Microsoft® Office 2007, and QuickBooks®.
Ottawa students also have computer access.

NCCC Purpose 4:
responsiveness to our stakeholders
through
* open communication,
* ethical management of resources,
e accountability,
* the development of leaders;



Communication with stakeholders is maintained through the Business and Technology Advisory
Board. The Advisory Board meets at least once each semester. Current Advisory Board

members are as follows:

2009-2010 Business and Technology Advisory Board

Name Title Business Affiliation
Mary Barr Non-Traditional Student Neosho County Community College
Kyle Bilby Traditional Student Neosho County Community College
Tom Byler Consultant Kansas Small Business Development Center
Gail Cheney Occupancy Specialist Chanute Housing Authority

Heather Gardner

Personnel Administrator

Chanute Manufacturing

Marie Hawkins

Utility Office Manager

City of Chanute

Dr. Rebekah Heath

Accounting Professor

Pittsburg State University

Jackie Kinzer

Non-Traditional Student

Neosho County Community College

Ken Lickteig

Senior Vice President

Bank of Commerce

Lesly Lock

Accountant

Jarred, Gilmore & Phillips

Susan Mitchell

Administrative Officer

Chanute SRS

Deshon Orr Agent American Family Insurance
Mike Page President Home State Bank
Charlene Riley Owner Farmers Insurance
Rick Willis I.T. Manager City of Chanute

In 2004, when the four-semester-plan program

sheet was developed, the program was approved by

the Advisory Board. The program has been

periodically reviewed by the Board, most recently

at the April, 2010 Advisory Board meeting. The
Board responded to four survey questions (n=8).

1. The Associate of Science, Business
Administration program core courses are
appropriate.

7 Strongly Agreed/Agreed; 1 Neither
Agreed/Disagreed

2. The Associate of Science, Business
Administration program elective courses are
appropriate.

7 Strongly Agreed/Agreed; 1 Neither
Agreed/Disagreed

3. The Associate of Science, Business
Administration program outcomes are
appropriate.

7 Strongly Agreed/Agreed; 1 Neither
Agreed/Disagreed
Note: The person who responded “Neither

4.

Agreed/Disagreed” stated, “Not really familiar
enough with the program to agree or disagree
on these 3 questions”

Avre there external opportunities for new

markets to attract students into this program?

"Business recruiting cd" or a commercial
specifically for business, marketing.

| believe all of the "intro™ classes are important
because at least you will know a little of
what you are talking about when you
attend 4 year classes.

Business video, much like nursing commercial

| believe there are opportunities with existing
businesses who are looking for ways to
learn more about how to run a business
effectively.

Economics, Marketing and Computer Science
and at the management level of the
medical field. Not Chanute, Kansas but in
the larger cities.

Not sure on this since | could not attend the
meeting

Need more program offerings for web design.
JavaScript, CSS, WordPress, etc.



A major focus within the ACBSP is * lifelong learning opportunities

accountability in providing quality e cultural enrichment, and

educational offerings. In addition, * the providing of an educated

leadership development is certainly a focus workforce.

within the program. Input is received

regarding the industry expectations so that As indicated above, the Business

leaders in the field can be produced through Administration program faculty works in

NCCC’s Business Administration program. collaboration with business and industry

representatives to provide the necessary

NCCC Purpose 5: training for business program students

meeting community needs through interested in joining the workforce.

¢ collaboration and innovation

Section 2: Curriculum of Program and Outcomes Assessment

Program outcomes, courses in the program, assessment methods and results of assessment are
presented on the pages that follow.



Business Administration
Associate of Science

The Associate of Science with an emphasis in Business
Administration is a two-year degree for students who intend to
transfer to a university upon graduation from NCCC. Upon transfer,
chosen majors may include accounting, business administration,
computer information systems, economics, finance, management, or
marketing.

Prerequisites
The student will need to demonstrate proficiencies in reading,
English, and mathematics based on the COMPASS assessment test,
ACT or SAT scores, or by taking the recommended/ required
classes. Some of the courses in this curriculum have specific
prerequisites.

General Education (GE) Courses

In order to graduate with a college degree, all students are required
to take certain general education courses. These include English
composition, speech, wellness, science, art and humanities,
mathematics, computer systems, and social and behavioral science.

Program Core Courses

MGMK 101 Intro to Business, CSIS 100 Computer Concepts and
Applications or CSIS 130 Intro to Computer Information Systems,
ACCT 201 Financial Accounting, ACCT 202 Managerial Accounting,
ECON 200 Microeconomics, and ECON 201 Macroeconomics.

Program Elective Courses

BUSI 114 Business Law, MGMK 136 Marketing, MGMK 147 Intro to
Management or MGMK 105 Small Business Management, and BUSI
118 Business Communications.

Important Note: Students should contact transfer institutions of
their choice to determine if these courses transfer directly as a
degree requirement or as elective credit.

Program Outcomes

1. Display adequate human relation skills and recognize the
relationship to customer service, employee relations,
teamwork, and productivity.

2. Recognize the importance of attendance and personal
appearance in achieving organizational and career goals.

3. Demonstrate the proper use of different forms of electronic
communications.

4. Display a set of personal and business standards/values that
are socially acceptable in regard to family, work, and diverse
cultural situations.

5. Demonstrate a basic knowledge of marketing.

6. Demonstrate the use of basic accounting terminology,
principles, and practices involving business situations.

7. Prepare and evaluate basic external financial statements,
including an income statement, balance sheet, and statement of
cash flows.

8. Discuss the basic principles and problems of economics.

9. Describe the function of money, money development, and
operations of the money and banking system.

10. Utilize computer application software.

Course Sequence

The listing that follows is a recommended sequence of courses for
full-time students. The student should consult with an advisor for
information specific to their academic situation. Transfer students
should follow the requirements of the institution to which they wish

to transfer. Students should contact the transfer institution of their
choice to determine transferability of courses.

Recommended Sequence of Courses

(Fall) Semester I Cr Hrs

MGMK 101 Intro to Business* or
Transfer Course 3
ACCT 108 College Accounting* (if no previous

accounting) or
Transfer Course 3

CSIS100/130  Computer Concepts and Applications or

Intro to Computer Information Systems 3
ENGL 101 English Composition I 3
COMM 207 Fundamentals of Speech 3
PSYC 100 First Year Seminar 1
Total 16

(Spring) Semester II

ACCT 201 Financial Accounting I 3
ENGL 289 English Composition II 3
MATH 113 College Algebra or higher level math 3
PSYC 155 General Psychology 3
HPER 150 Lifetime Fitness 1
Arts and Humanities Approved Course 3
Total 16
(Fall) Semester III
ECON 200 Microeconomics 3
Biological Science with Lab 5
Social Science Approved Course 3
Arts and Humanities Approved Course 3
Business Transfer Courses 4
Total 18
(Spring) Semester IV
ACCT 202 Managerial Accounting 3
ECON 201 Macroeconomics 3
MATH 143 Elementary Statistics or
Arts and Humanities Approved Course 3
Business Transfer Course 3
Physical Science with Lab 5
Total 17
Total Program Credits 67

*Course may not be required for business degrees at Kansas Regents’
universities. Students should determine transfer institution
requirements.

For more information contact:

Program Advisors

Accounting: Linda Jones, 620-431-2820, ext. 227
ljones@neosho.edu

Computer Science: Charles Babb, 620-431-2820, ext. 275
cbabb@neosho.edu

Computer Science: Chad DeVoe, 620-431-2820, ext. 226
cdevoe@neosho.edu

Management/Marketing: Mark Watkins, 620-431-2820, ext. 228
mwatkins@neosho.edu

Neosho County Community College
800 West 14t Street
Chanute, KS 66720
620-431-2820 (Chanute) or (785) 242-2067 (Ottawa)
www.neosho.edu

In accordance with the 2010-2012 catalog



BUSINESS ADMINISTRATION PROGRAM ASSESSMENT
Classes Addressing Business Administration Program Outcomes
Associate of Science (AS)-Business Administration

General Business Skills Outcomes

1. Display adequate human relation skills and recognize the relationship to customer service, employee relations, teamwork, and
productivity

2. Recognize the importance of attendance and personal appearance in achieving organizational and career goals.

3. Demonstrate the proper use of different forms of electronic communications.

4, Display a set of personal and business standards/values that are socially acceptable in regard to family, work, and diverse cultural

situations.

5. Demonstrate a basic knowledge of marketing.
6. Demonstrate the use of basic accounting terminology, principles, and practices involving business situations.
7. Prepare and evaluate basic external financial statements, including an income statement, balance sheet, and statement of cash flows.
8. Discuss the basic principles and problems of economics.
0. Describe the function of money, money development, and operations of the money and banking system.
10. Utilize computer application software.
Course Course Program | Program Program Program Program Program Program Program Program Program
Number Name Outcom | Outcome | Outcome | Outcome | Outcome | Outcome | Outcome | Outcome | Outcome | Outcome
1 2 3 4 5 6 7 8 9 10
ACCT 201 Financial CO1,12 CO12 CO 1-12 CO 2-12
Accounting
ACCT 202 Managerial CO1,12 CO1-11 Co1-11 CO2
Accounting
CSIS 100 Microcomputer CO4 CO 10 C0256,7,8
Business Appls.
CSIS 130 Intro. to CIS CO4 CO 10 C0256,7,8
ECON 200 Macroeconomics CO1 CO3
ECON 201 Microeconomics co1
MGMK 101 Intro. to Business CO3 CO4 Co2 CO5 CO6 CO6 Cco1 Co1

CO = Course Outcome Number




Results of the assessment of the program outcomes are available for the last four years and are analyzed below.

Performance Description of Areas of Success Analysis and Action Results of Action Graph of Resulting Trends
Measure Measurement Taken Taken
Instrument
AS-Business Formative, internal, | The target was met | This outcome will The 65% in 08-09

Administration
Program Outcome
1: Business
Administration
students will display
adequate human
relation skills and
recognize the
relationship to
customer service,
employee relations,
teamwork, and
productivity. Target
is a weighted average
mean score of at least
70%.

comparative
assessment utilized
for course outcome
3in MGMK 101
Intro. to Business.

in 2006-07 and
2007-08, but not in
2008-09. Student
learning of this
outcome has been
at or slightly
below the target.

continue to be
monitored to see if
results improve.

includes an online
course. Typically
student results from
online courses are
lower than on-
campus course
results, perhaps
reflecting the lack of
personal contact.
Additionally, Fall
09 results have
subsequently
increased to 70%.
No action taken.
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AS-Business Administration
Program Outcome #1
Weighted Average Mean Score

2005-06 2006-07 2007-08 2008-09

AS-Business
Administration
Program Outcome
2: Business
Administration
students will
recognize the
importance of
attendance and
personal appearance
in achieving
organizational and
career goals. Target
is a weighted average
mean score of at least
70%.

Formative, internal,
comparative
assessment utilized
for course outcomes
1and 12 in ACCT
201 Financial
Accounting, course
outcomes 1 and 12
in ACCT 202
Managerial
Accounting and
course outcome 4 in
MGMK 101 Intro.
to Business

Students are
mastering this
outcome as
supported by the
data.

Target was met. No
program changes or
budgetary
considerations have
been recommended in

regard to this outcome.

No action taken.

| e e ey (e e N [
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AS-Business Administration
Program Outcome #2
Weighted Average Mean Score

2005-06 2006-07 2007-08 2008-09




AS-Business
Administration
Program Outcome
3: Business
Administration
students will
demonstrate the
proper use of
different forms of
electronic
communications.
Target is a weighted
average mean score
of at least 70%.

Formative, internal,
comparative
assessment utilized
for course outcome
4 in CSIS 100
Computer Concepts
& Applications and
CSIS 130 Intro. to
Computer
Information Systems

Students are
mastering this
outcome as
supported by the
data. The
weighted average
mean score was
95% in 2005-2006
and declined to
90% in 2006-2007,
but increased the
next two years.

Target was met.
Computer labs and
software are kept up to
date. It is imperative
that current technology
continue to be funded
to facilitate student
learning of this
outcome.

Computers in 338
lab were replaced in
20009.

[ S Ny e M e N ]
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AS-Business Administration
Program Outcome #3
Weighted Average Mean Score

2005-06 2006-07 2007-08 2008-09

AS-Business
Administration
Program Outcome
4: Business
Administration
students will display
a set of personal and
business
standards/values that
are socially
acceptable in regard
to family, work, and
diverse cultural
situations. Target is
a weighted average
mean score of at least
70%.

Formative, internal,
comparative
assessment utilized
for course outcome
12 in ACCT 201
Financial
Accounting, course
outcomes 1-11 in
ACCT 202
Managerial
Accounting, course
outcome 10 in CSIS
100 Computer
Concepts &
Applications and
CSIS 130 Intro. to
Computer
Information
Systems, and course
outcome 1 in
MGMK 101 Intro.
to Business

Students are
mastering this
outcome as
supported by the
data. The
weighted average
mean score has
increased from
79% in 2005-06 to
a high of 86% in
2008-09.

Target was met. No
program changes or
budgetary
considerations have
been recommended in
regard to this outcome.

No action taken.

AS-Business Administration
Program Outcome #4
Weighted Average Mean Score

2005-06 2006-07 2007-08 2008-09




AS-Business
Administration
Program Outcome

Formative, internal,
comparative
assessment utilized

The weighted
average mean
score has

Target was met, but
results have decreased.
Some business students

No action taken.
This outcome will
continue to be

AS-Business Administration
Program Outcome #5

5: Business for course outcome | decreased over the | will also complete monitored, and Weighted Average Mean Score
Administration 5in MGMK 101 last two years, but | MGMK 136 action taken if the
students will Intro. to Business still suggests the Marketing, thus downward trend
demonstrate a basic students are enhancing their continues.
knowledge of learning this learning of this
marketing. Target is outcome. outcome. However,
a weighted average since the Marketing
mean score of at least course is not a required 7005-06 2006-07 7007-08 2008-09
70%. course in this program
it is not included in this
analysis.
AS-Business Formative, internal, | Students are Additional computer Software was AS-Business Administration
Administration comparative mastering this applications could updated to
Program Outcome | assessment utilized | outcome as enhance student QuickBooks Program Outcome #6

6: Business
Administration
students will
demonstrate the use
of basic accounting
terminology,
principles, and
practices involving
business situations.
Target is a weighted
average mean score
of at least 70%.

for course outcomes
1-12 in ACCT 201
Financial
Accounting, course
outcomes 1-11 in
ACCT 202
Managerial
Accounting, and
course outcome 6 in
MGMK 101 Intro.
to Business

supported by the
data.

learning of this
outcome. Having
current versions of
accounting software,
i.e. QuickBooks, aids
in facilitating student
learning of this
outcome.

Premier 2009.

Weighted Average Mean Score

2005-06 2006-07 2007-08 2008-09

AS-Business
Administration
Program Outcome
7: Business
Administration
students will prepare
and evaluate basic
external financial
statements, including
an income statement,
balance sheet,
statement of cash
flows. Targetis a

Formative, internal,
comparative
assessment utilized
for course outcomes
2-12 in ACCT 201
Financial
Accounting, course
outcome 2 in ACCT
202 Managerial
Accounting, and
course outcome 6 in
MGMK 101 Intro.
to Business.

Students are
mastering this
outcome as
supported by the
data.

Target was met. No
program changes or
budgetary
considerations have
been recommended in
regard to this outcome.

No action taken.

AS-Business Administration
Program Outcome #7
Weighted Average Mean Score

2005-06 2006-07 2007-08 2008-09




weighted average
mean score of at least
70%.

AS-Business
Administration

Formative, internal,
comparative

Students are
mastering this

Target was met. In
2005-06, economics

No action taken.

AS-Business Administration

Program Outcome #8
Program Outcome assessment outcome as was taught solely by .
8: Business Formative, internal, | supported by the | adjunct instructors on 100% Weighted Average Mean Score
Administration comparative data. the Chanute campus 80%
students will discuss | assessment utilized and by full-time ég:ﬁ;
the basic principles for course outcome instructor Mark 50%
and problems of 1in ECON 200 Watkins in Ottawa. 385;
economics. Targetis | Microeconomics, During the 2006 year, %8:?:
a weighted average ECON 201 the 0%
mean score of at least | Macroeconomics, management/marketing 005-06 2006-07 2007-08 2008-00
70%. and MGMK 101 instructor in Chanute
Intro. to Business. took on one section of
economics per
semester.
AS-Business Formative, internal, | Students are Target was met. In No action taken. AS-Business Administration
Administration comparative mastering this 2005-06, economics Program Outcome #9
Program Outcome assessment utilized | outcome as was taught solely by . Weighted Average Mean Score
9: Business for course outcome | supported by the adjunct instructors on 100%
Administration 3in ECON 201 data. the Chanute campus 80%
students will describe | Macroeconomics and by full-time Lo%
the function of and course outcome instructor Mark 50%
money, money 1in MGMK 101 Watkins in Ottawa. 3843
development, and Intro. to Business. During the 2006 year, %8:2

operations of the
money and banking
system. Targetis a
weighted average
mean score of at least
70%.

the
management/marketing
instructor in Chanute
took on one section of
economics per
semester.

2005-06 2006-07 2007-08 2008-09
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AS-Business
Administration
Program Outcome
10: Business
Administration
students will utilize
computer application
software. Targetisa
weighted average
mean score of at least
70%.

Formative, internal,
comparative
assessment utilized
for course outcomes
2,5,6,7,and 8 in
CSIS 100 Computer
Concepts &
Applications and
CSIS 130 Intro. to
Computer
Information
Systems.

Students are
mastering this
outcome as
supported by the
data.

Target was met. No
program changes or
budgetary
considerations have
been recommended in
regard to this outcome.
Computer labs and
software are up-to-date
and must continue to
be kept current to
facilitate student
learning of this
outcome.

No action taken.

AS-Business Administration
Program Outcome #10
Weighted Average Mean Score

2005-06 2006-07 2007-08 2008-09

Overall Analysis-
Business
Administration
students will
demonstrate mastery
of Program
Outcomes 1-10.
Target is a weighted
average mean score
of at least 70%.

Formative, internal,
comparative
assessment utilized
to measure an
overall mastery rate
as reported in the
Program Outcomes
Assessment Report.

Overall, the
average mean
scores suggest that
students are
mastering the
program outcomes
for the AS—
Business
Administration
degree.

This data leads to the
conclusion that the
program has achieved
its goals. The course
outcomes which were
unmet are addressed in
the course assessment
reports. Continued
analysis should be
undertaken to
determine if students
consistently score at
the levels indicated.

No action taken.

AS-Business Administration
Overall Analysis
Weighted Average Mean Score

2005-06 2006-07 2007-08 2008-09
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Transferability of Program and Program Courses

Transfer Equivalencies for AS-Business Administration Core Courses (As of 4.6.10)

NCCC ESU FHSU KU KSU PSU Washburn WSU
ACCT AC 223 ACCT 203 Financial ACCTG ACCTG AC 224 ACCT 210

201 Accounting | 231 and 201

- ACCTG
ACCT AC 233 ACCT 204 Managerial ACCTG AC 225 ACCT 220
- 241

202 Accounting 202

CSIS 1S 113 CiIs 101 Microcomp Bus CIS 104 CsSIS 101 Lower CSIS 100

100 (Required (FHSU Applic (Business Division

for business Gen. Ed. Elective) Elective
majors) Course)
CsIS Business CIS 101 DOES NOT MANGT-1 | CSIS 130 101 Comp CSIS 130
130 Elective (FHSU TRANSFER (Required Competency
Gen. Ed. for & Internet
Course) business
majors)

ECON BC 104 ECFI 201 ECON 142 ECON 120 | ECON 200 EC 201 ECON 202

200
ECON BC 103 ECFI 202 ECON 144 ECON 110 | ECON 201 EC 200 ECON 201

201
MGMK BU140A MGT 101 Intro. to Business GENBA MGMKT BU 101 MGMK 101

101 101 101

Business
Orientation

Efforts to Stay Current in Curriculum

Several resources are available to aid in efforts to stay current in the business
administration curriculum. As mentioned earlier, the Business and Technology Advisory
Board provides input into the program in regard to the latest trends in business and
industry. Board members report preferences and use of industry-standard software and
technology, including Office 2003/2007 and QuickBooks.

Faculty members within the program take advantage of professional development
opportunities in an effort to stay current. By the end of this semester, all full-time faculty
will be meeting NCCC’s professional development requirements.

Section 3: Data--Enrollment and Costs
Enrollment in core courses has decreased slightly over the last several years:

Headcount/Course/Academic Year 04-05 05-06 06-07 07-08 08-09 TOTALS
ACCT 201 - Financial Accounting 43 41 45 47 28 204
ACCT 201 - Managerial Accounting 14 15 23 19 15 86
CSIS 100 - Computer Concepts & Applications 143 257 210 192 210 1012
CSIS 130 - Intro to CIS 185 149 104 98 126 662
ECON 200 - Microeconomics 73 33 44 50 48 248
ECON 201 - Microeconomics 67 45 82 42 54 290
MGMK 101 - Intro to Business 79 83 75 52 66 355

TOTALS 604 623 583 500 547 2857



Generated Hours/Course/Academic Year 04-05 05-06 06-07 07-08 08-09 TOTALS
ACCT 201 - Financial Accounting 129.0 123.0 1350 1410 84.0 612.0
ACCT 201 - Managerial Accounting 42.0 45.0 69.0 57.0 45.0 258.0
CSIS 100 - Computer Concepts & Applications 429.0 7710 630.0 576.0 630.0 3036.0
CSIS 130 - Intro to CIS 555.0 447.0 3120 2940 378.0 1986.0
ECON 200 - Microeconomics 219.0 99.0 1320 150.0 1440 744.0
ECON 201 - Microeconomics 201.0 135.0 246.0 1260 162.0 870.0
MGMK 101 - Intro to Business 237.0 249.0 2250 156.0 198.0 1065.0

TOTALS 1812.0 1869.0 1749.0 1500.0 1641.0 8571.0
FTE/Course/Academic Year (Generated Hrs/12) 04-05 05-06 06-07 07-08 08-09 TOTALS
ACCT 201 - Financial Accounting 10.8 10.3 11.3 11.8 7.0 51.0
ACCT 201 - Managerial Accounting 35 3.8 5.8 4.8 3.8 215
CSIS 100 - Computer Concepts & Applications 35.8 64.3 52.5 48.0 52.5 253.0
CSIS 130 - Intro to CIS 46.3 37.3 26.0 245 315 165.5
ECON 200 - Microeconomics 18.3 8.3 110 125 12.0 62.0
ECON 201 - Microeconomics 16.8 11.3 20.5 10.5 135 725
MGMK 101 - Intro to Business 19.8 20.8 18.8 13.0 16.5 88.8

TOTALS 151.0 1558 1458 1250 136.8 714.3

Courses are on the course rotation schedule based on enrollment and demand for the
course. Financial Accounting is offered every semester in Chanute, and online in the
spring. Managerial Accounting is offered every spring on the Chanute campus, and is
online in the fall. To fulfill the computer literacy requirement, both CSIS 100 and CSIS
130 are offered face-to-face every semester. CSIS 100 is also offered every semester
online, with CSIS 130 currently being developed as an online course for fall 2010.
Microeconomics and Macroeconomics are on a rotation, with one course offered face-to-
face in Chanute and the other offered online each semester. With the relocation of Mark
Watkins to the Chanute campus, face-to-face courses on the Ottawa campus are how
being taught by adjuncts. In some cases, the online courses may be the only means of
access for Ottawa students. It is recommended that a full-time business instructor be
hired for the Ottawa campus.

Majors

All data in regard to declared majors is self-reported by the students. Registration
records show 99 students enrolled who have declared some sort of business major, with
58 declared business administration majors.

Declared Majors

2005-06 2006-07 2007-08 2008-09 2009-10
Business 69 18 50 82 58
Administration
Majors
Total All Business 99 69 86 127 99
Majors

The number of declared majors may not be accurate. First, changes of majors may not be
accurately reflected in our tracking system. Secondly, students may be listed under the
wrong degree program. For example, the AS-Business Administration Program is
designed for all business transfer students. As indicated on the program sheet, upon
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transfer, chosen majors may include accounting, business administration, computer
information systems, economics, finance, management, and marketing. So, an
accounting transfer student may declare an accounting major and be counted under the
AAS-Accounting/ non-transfer degree program, but actually follow the AS - Business
Administration transfer degree program. In 2009, out of 20 accounting majors, 7 were
AAS non-transfer students and 13 were AS transfer students who are actually following
the AS-Business Administration program. This also occurs with management majors.

Department records are kept in regard to certificate completion and show a total of 221
business certificates issued during the review period. Many of these students are AS-
Business Administration students who also earn certificates.

Certificates Issued

2004-05 2005-06 2006-07 2007-08 2008-09
Program 1yr. 2yr. 1yr. 2yr. Level | Levelll Level | Level Il Level | Level Il Total
Business/Office and 22 12 24 9 18 16 16 6 7 6 136
Information Systems
Management/Marketing 17 7 11 11 6 10 12 7 4 0 85
Total 39 19 35 20 24 26 28 13 11 6 221

Grade Distributions in Core Courses

ACCT 201 - Financial Accounting CSIS 100 - Computer Concepts & Applications
04- 05  06- 07- 08 04- 05 06- 07- 08
GRADE/YR 05 06 07 08 09 0T % GRADE/YR 05 06 07 08 09 T0T
A 13 11 13 14 7 58 28% A 72125 88 78 101 464
B 11 15 10 18 6 60 29% B 31 39 41 32 37 180
C 9 9 5 7 6 36 18% C 14 22 18 19 19 92
D 3 0 5 2 4 4 7™ D 3 9 10 11 3 36
F 3 2 6 2 0 13 6% F 14 33 36 41 29 153
| 0 1 0 0 0 1 0% | 3 0 0 0 3
w 2 2 4 4 2 14 7% W 22 13 8 12 61
WA 2 1 2 0 3 8 4% WA 3 4 4 3 9 23
TOTALS 43 41 45 47 28 204 TOTALS 143 257 210 192 210 1012
W& AW 4 3 6 4 5 22 W& AW 9 26 17 11 21 84
W & AW % 9% 7% 13% 9% 18% 11% W & AW % 6% 10% 8% 6% 10% 8%
ACCT 202 - Managerial Accounting CSIS 130 - Intro to Computer Information Systems
04- 05  06- 07- 08 04- 05  06- 07~ 08
GRADE/YR 05 06 07 08 09 T0T GRADE/YR 05 06 07 08 09 T0T
7 7 11 9 8 42 49% A 51 48 28 23 31 181
B 2 1 3 5 3 14 16% B 63 51 22 41 3B 212
C 3 4 3 2 2 14 16% C 36 28 34 16 36 150
D 0 2 0 0 1 3 3% D 10 5 4 13 10 42
F 1 1 3 2 0 7 8% F 15 9 8 3 8 43
I 0 0 0 0 0 0 0% | 0 0 0 0 0 0
W 0 0 2 1 0 3 3% W 6 6 1 3 23
WA 1 0 1 0 1 3 3% WA 2 2 1 3 11
TOTALS 14 15 23 19 15 86 TOTALS 185 149 104 98 126 662
W& AW 1 0 3 1 1 6 W& AW 10 8 8 2 6 34
W& AW % 7% 0% 13% 5% 7% % W& AW % 5% 5% 8% 2% 5% 5%

46%
18%
9%
4%
15%
0%
6%
2%

21%
32%
23%
6%
6%
0%
3%
2%
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ECON 200 - Microeconomics MGMK 101 - Intro to Business

18%
29%
26%
8%
8%
0%
4%
%

04- 05~ 06- 07- 08 04- 05~ 06- 07- 08
GRADE/YR 05 06 07 08 09 TOT GRADE/YR 05 06 07 08 09 TOT
A 36 9 7 5 4 61 2% A 17 14 13 1 9 64
B 14 10 9 14 13 60 24% B 19 21 22 19 17 104
c 12 8 12 19 14 65 2% C 20 2 2 8 2 o
D 1 1 4 3 5 14 6% D 1 8 3 6 9 27
F 7 3 7 5 5 27 1% F 4 4 5 2 4 29
| 0 0 0 0 0 0 0% | 0 0o 0 0 0 0
w 1 2 5 3 4 15 6% W 1 4 3 2 3 13
WA 2 0 0 1 3 6 2% WA 7 4 7 4 2 24
TOTALS 73 33 44 50 48 248 TOTALS 79 8 75 52 66 355
W & AW 3 2 5 4 72 W & AW 8 8 10 6 5 37
W & AW % % 6% 1% 8% 15% 8% W&AW%  10% 10% 13% 12% 8%  10%

ECON 201 - Macroeconomics

04 05 06 07- 08
GRADE/YR 05 06 07 08 09 TOT

A 31 17 14 6 13 81 28%
B 12 10 24 9 13 68 23%
C 14 6 22 13 8 63  22%
D 0 3 11 3 3 20 ™%
F 3 6 5 5 5 24 8%
| 0 0 0 0 0 0 0%
W 7 3 2 6 9 21 9%
WA 0 0 4 0 3 7T 2%
TOTALS 67 45 82 42 54 290

W& AW 7 3 6 6 12 34

W& AW % 0% 7% 7% 14% 22% 12%

Grade distributions are within acceptable limits. Instructors maintain rigor and relevance
and utilize appropriate grading systems as indicated in the course syllabi. Instructors
encourage students to use support services such as tutoring. Course assessments drive
curriculum changes. Occasionally, some business program instructors utilize the AW
policy which may decrease the number of D and F grades.

Students that Change Major
No information is available regarding the number of Business Administration program
students that change majors.

Credit Hours Generated and FTE

The following tables indicate credit hour generation by site. The reduction in on-campus
headcount and generated hours from 06-09 can be attributed to the introduction/emphasis
of online offerings.
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Credit Hour Generation by Site In Program Core Courses

Headcount/Site-Time/Academic Year 04-05 0506 06-07 07-08  08-09 Tot Haadcount/S te-Time/Academic Yearj04-09
Chanute - Day 427 381 289 278 303 1678 g
Chanute - Night 61 86 42 16 20 225 o
Chanute - Outreach 0 0 0 0 0 0 o
Ottawa - Day 23 45 55 0 53 219 e
Ottawa - Night e R 2 1w . . el Voo e
Ottawa - Outreach 22 44 28 41 37 172
Web - On-Line 0 0 137 101 123 361

TOTALS 604 623 583 500 547 2857

T0T

Generated Hours/Site-Time/Academic Year ~ 04-05  05-06 06-07 07-08 08-09
Chanute - Day 1281 1143 867 834 909 5034 | Genersted isfoie Tmejhcademic Year/ca 09
Chanute - Night 183 258 126 48 60 675 e
Chanute - Outreach 0 0 0 0 o o | = Sd
Ottawa - Day 69 135 165 129 159 657 o EII}_. S
Ottawa - Night 213 20 96 63 33 606 E .
Ottawa - Outreach 66 132 84 123 11 516 & & G
Web - On-Line 0 0 41 303 369 1083 | ° ¢ & et

TOTALS 1812 1869 1749 1500 1641 8571

04- 05- 06-  07- 08-

FTE/Course/Academic Year (Generated Hrs/12) 05 06 07 08 09 TOTALS
ACCT 201 - Financial Accounting 10.8 10.3 11.3 11.8 7.0 51.0
ACCT 201 - Managerial Accounting 35 3.8 5.8 48 3.8 215
CSIS 100 - Computer Concepts & Applications 35.8 64.3 525 480 525 253.0
CSIS 130 - Intro to CIS 463 373 260 245 315 165.5
ECON 200 - Microeconomics 18.3 8.3 11.0 12.5 12.0 62.0
ECON 201 - Microeconomics 16.8 11.3 20.5 10.5 135 725
MGMK 101 - Intro to Business 19.8 20.8 18.8 13.0 16.5 88.8

TOTALS 1510 1558 1458 1250 136.8 714.3

Cost Information for the Last Five Years

The AS - Business Administration program is financed through Fund 12, the vocational
and financing is combined with the AAS-Accounting, AAS-Computer Information
Systems, AAS-Computer Support Specialist, AAS-Management, AAS-Marketing, and
AAS-Office Technology programs. Three budgets, #1205 Marketing/Management,
#1210 Accounting/Business, and #1211 Computer Science, are used to fund these seven
programs. Most expenditures benefit more than one program, so records separating the
AS-Business Administration program expenditures from the aggregate are not available.
There is no separate budget for the program on the Ottawa campus; therefore, no data is
available regarding Ottawa expenditures for the program. The following graphs
summarizes the budget and actual expenditures for the three budgets mentioned above.
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Budget and Actual Expenditures
{including salaries and fringe benefits)

$250,000
$200,000
$150,000
>100,000 W Budget
$50,000
50 W Actual
S
Cost Per Credit Hour for Cost Per FTE
ACCT, BUSI, CSIS, for ACCT, BUSI, CSIS,
ECON, ETEC, MGMK, and OTEC ECON, ETEC, MGMK, and OTEC
courses courses

$68.24
$56.32  $53.51 $52.38 765.25 $1,690 $1,605 $1,572 2047 51958

An el mmmEHR

2004-05 2005-06 2006-07 2007-08 2008-09 2004-05 2005-06 2006-07 2007-08 2008-09

The cost per credit hour, which is reported to ACBSP, and the cost per FTE have been
calculated based on all courses offered within the business area, not just the core courses
within the program. It would be a complicated process to try to segregate the costs of
offering only the core courses within this program.

There is no Fund 70 account balance related to this program. Additional support for the
program comes from the Carl Perkins grant and varies from year to year. Historically,
the grant has helped fund professional development opportunities for the full-time
program instructors and computer hardware and software purchases. Computers for the
computer labs which are essential to the program have been funded through the Perkins
grant.

Section 4: Faculty

Full-time faculty members who taught core courses within the Business Administration
program include Charles Babb, Chad DeVoe, Dave Fewins, Marie Gardner, Linda Jones,
and Mark Watkins. Adjunct instructors taught on both campuses and online, with
concurrent instructors teaching a substantial number of sections of CSIS 100 in the
Ottawa outreach area during the review period.

Dave Fewins retired in the spring of 2009. Mark Watkins relocated from the Ottawa
campus to the Chanute campus and was not replaced in Ottawa. This means that adjunct
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instructors must be hired if business classes are to be offered on the Ottawa campus, and
that the ratio of full-time to adjunct instructors may change.

Program Core Courses Taught by Full-time and Adjunct Faculty

2004-05 2005-06 2006-07 2007-08 2008-09

No. cr. hrs. of
core classes taught
by
adjunct/concurrent

33 30% 27 20% 30 23% 36 30% 39 32%

No. cr. hrs. of
core classes taught 78 70% 108 80% 102 7% 84 70% 84 68%
by full-time

Faculty members remain current in the discipline by taking advantage of professional
development opportunities. By the end of the semester, all full-time business instructors
will be in compliance with NCCC’s professional development requirement. Charles
Babb has recently completed several professional development workshops, including
participation in the Phi Theta Kappa convention. Linda Jones maintains a current license
to practice as a certified public accountant (CPA) in Kansas by fulfilling Kansas Board of
Accountancy requirements for continuing professional education. She regularly attends
Perkins conferences and meetings of the ACBSP. Chad DeVoe has completed
certification training in CISCO networking. In addition to teaching, Marie Gardner also
serves as the Online Campus Coordinator. She is a member of the JICS Advisory Board
and regularly attends the Jenzabar annual meeting. Mark Watkins is currently working
on his doctorate in Educational Leadership and has greatly exceeded the institutional
professional development requirement. Printouts of the lists of the professional
development activities of the full-time business instructors are available upon request.

Section 5: SWOT Analysis of Program Based on Above Information

Strengths:

1. Accredited by the national accrediting agency Association of Collegiate
Business Schools and Programs (ACBSP). One of seven community colleges
in Kansas and the only community college accredited in southeast Kansas.
This continues to be a strength of the program.

2. The Business Administration program mission statement correlates with
NCCC’s mission statement. This continues to be a strength of the program.

3. The Business Administration program contributes to all of the institution’s
publicly stated purposes. This continues to be a strength of the program.

4. The AS-Business Administration program outcomes and assessments have

been implemented. Since the last program review, assessment of program
outcomes has been implemented and results of assessment are being used to
improve student learning.

5. Communication with the Business and Technology Advisory Board is
occurring in an effort to monitor new trends and developments in the field.
This continues to be a strength of the program.

6. Enrollments in core courses have been stable and are supported by other
business programs. This continues to be a strength of the program.
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10.

11.

12.

Courses are scheduled at various times of the day and evening, whenever
possible, in an attempt to meet the students’ needs. This continues to be a
strength of the program.

Small class sizes allow for greater student-teacher interaction. This continues
to be a strength of the program.

Business program scholarships provide opportunities for Neosho County
students to enroll in the program. This continues to be a strength of the
program.

Courses within the program articulate with other business programs as well.
This continues to be a strength of the program.

There are essentially no additional costs involved in providing this program.
This continues to be a strength of the program.

Facilities are adequate, with up-to-date computer labs and software available
for use within the program. This continues to be a strength of the program.

Additions to Strengths:

1. Supports the institutional mission to provide business education for transfer

students.
Weaknesses:

1. As the Kansas Board of Regents increase general education requirements,
students become more limited in the number of business program courses they
can take. This continues to be a weakness.

2. There is no full-time economics instructor on the Chanute campus. This
continues to be a weakness, however, the full-time business instructor in
Chanute is now teaching economics.

3. Lack of marketing of our quality program, including lack of promotion of our

programs as ACBSP accredited. This continues to be a weakness.

Additions to Weaknesses:

1.

There is no full-time business instructor on the Ottawa campus.

Opportunities:

1.

The development of online classes in the program presents an opportunity for
expansion. Courses which have already been put online have been popular.
Development of additional online classes in the program continues to present
an opportunity for expansion.

The program should maintain flexibility in course offerings, scheduling
courses at various times and places and using various modalities in response
to student and area business and industry needs. Flexible scheduling has been
put in place and continues as an opportunity for growth within the program.
Educational and training needs of business and industry could provide an
excellent opportunity for growth. Training for business and industry has
occurred, and this continues as an opportunity.

The addition of an Ottawa member to the Business and Technology Advisory
Board provides an opportunity to better serve the needs of the Ottawa area
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businesses. An advisory board was created on the Ottawa campus and has
met. The Ottawa Advisory Board will be continued.

Avrticulation with Franklin University, Capella University, and OSU for on-
line courses presents an opportunity for the program. An articulation
agreement/community college alliance was created with Franklin University.
Articulation continues to represent an opportunity.

Additions to Opportunities:

1.

2.

Threats:
1.

Promotion of the program should be increased, including ACBSP
accreditation, which makes it one of seven community colleges in Kansas
with such distinction and the only accredited community college in southeast
Kansas.

Reinvigorate business program in Ottawa with new campus.

Inconsistent articulation of business courses with the universities poses a
threat. University business schools tend to classify many business courses as
upper division. This continues to be a threat to the program.

Competition from area community colleges, as well as from various virtual
universities poses a continuous threat. This continues to be a threat to the
program.

Additions to Threats:

1.

KBOR 120 initiative — CSIS 100/130 may become like Intermediate Algebra,
in that they could be college level courses, but not required in the program.

Section 6: Justification/Recommendations for Program

1. The AS-Business Administration degree program should be expanded by adding a
full-time business instructor on the Ottawa campus to maintain quality business
education, coordinate business program courses, establish a rapport with students
and provide proper advising, act as a liaison with the Ottawa business community,

and to add credibility to the institution. The Ottawa area is an opportunity for
growth; Sperling’s Best Places projects a 25% growth rate in the next 10 years
(Sperling’s Best Places, 2010). This would also help us fulfill NCCC’s mission

statement to “enrich our communities and our students’ lives”.

Continue to expand course offerings online.

Online Course Availability
1. ACCT 108 College Accounting
2. ACCT 201 Financial Accounting |
3. ACCT 202 Managerial Accounting
4. BUSI 106 Business Mathematics
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ECON 200 Microeconomics

ECON 201 Macroeconomics

MATH 143 Elementary Statistics

MGMK 101 Introduction to Business

MGMK 105 Small Business Management

10 MGMK 135 Human Relations and Supervision
11. MGMK 136 Marketing

12. MGMK 147 Introduction to Management

© oo NG

. As indicated above, there are numerous strengths connected with the program.
The Business Administration program serves traditional and non-traditional
students, as well as the business community.

. There are no additional resources that are required in order to offer this program.
Facilities and equipment required for the program are already in place and
required for other business programs, including Accounting, Computer
Information Systems, and Computer Support Specialist. With the
interconnectedness of the business programs, dedicated resources benefit all of
the business program areas. As a whole, the business unit is an essential part of
Neosho County Community College in terms of meeting students’ needs and
producing credit hours.

. The program is accredited by the Association of Collegiate Business Schools and
Programs (ACBSP), a national accrediting agency. ACBSP consultants worked
with the full-time business faculty to structure the program in accordance with
ACBSP standards. ACBSP accreditation verifies and authenticates that the AS-
Business Administration degree program is a quality program.

Members of the Business Advisory Board recommended an NCCC television

commercial focusing on business programs to help raise awareness of the
program quality.
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