MARKETING
Program Outcomes Assessment Report
10-11
The Overall Program Outcome targetis 70 %.

Program Outcome #1
Describe the importance of conducting an environmental scan and/or a SWOT analysis as related to proactive planning.

INDV INDV INDV INDV

co co co PO ASMINT ASMNT ASMNT ASMNT

PROGRAM COURSE CRSE #STDNTS TARGET WEIGHTED GOAL GOAL NOT GOAL GOALS GOALS GOALS GOALS
OUTCOME YEAR COURSE TITLE OTCM ASSESSED SCORE AVERAGE% MET UNMET ASSED MET % MET UNMET MET% UNMET %
MRKTG1 10-11 MGMK 101 Intro to Business 3 43 70 76 1 0 0 3 0 100% 0%
10-11 MGMK 101 Intro to Business 5 43 70 77 1 0 0 3 0 100% 0%

10-11 MGMK 105 Sm Bus Mgmnt 1 NA NA NA 0 0 1 NA NA NA NA

10-11 MGMK 132 Prin of Salesmanship 2 NA NA NA 0 0 1 NA NA NA NA

10-11 MGMK 136 Marketing 3 10 70 59 0 1 0 0 1 0% 100%

10-11 TOTALS 5 96 75 2 1 2 40% 6 1 86% 14%

Analysis of Student Learning:
Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word
answers.

1. Are the students learning the outcome, i.e. are they meeting the educational goal? Explain.
Yes, the students are learning the educational goal.

2. How does the data support your analysis of student learning?
Student learning of this outcome is 7% above the weighted mean target.

3. What program changes are being made to enhance student learning?
Add student discussions to enhance student learning of management theories.

Program OQutcome #2

Contrast differences that exist between consumer and organizational buying behavior.




PROGRAM COURSE
OUTCOME YEAR COURSE TITLE

MRKTG 2 10-11 MGMK 101 Intro to Business
10-11 MGMK 105 Sm Bus Mgmnt
10-11 MGMK 132 Prin of Salesmanship
10-11 MGMK 135 Hum Rltns & Sprvsn
10-11 MGMK 136 Marketing
10-11 MGMK 138 Mrktng Ed Field Stdy
10-11 TOTALS

Analysis of Student Learning:

INDV  INDV INDV INDV

co co co PO ASMINT ASMNT ASMNT ASMINT

CRSE #STDNTS TARGET WEIGHTED GOAL GOAL NOT GOAL GOALS GOALS GOALS GOALS
OTCM ASSESSED SCORE AVERAGE% MET UNMET ASSED MET % MET UNMET MET% UNMET %
5 43 70 77 1 0 0 3 0 100% 0%

3 NA NA NA 0 0 1 NA NA NA NA

2 NA NA NA 0 0 1 NA NA NA NA

2 8 70 75 1 0 0 1 0 NA NA

2 10 70 65 0 1 0 0 1 0% 100%

1 1 80 99 1 0 0 1 0 100% 0%

6 62 75 3 1 2 50% 5 1 83% 17%

Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word

answers.

1. Are the students learning the outcome, i.e. are they meeting the educational goal? Explain.

Yes, the students are exceeding the educational goal.

2. How does the data support your analysis of student learning?

Student learning of this outcome is 7% above the target.

3. What program changes are being made to enhance student learning?

Class discussions and small group learning.



Program Outcome #3

Evaluate methods for identifying market segments and targets.

INDV INDV INDV INDV

co co co PO ASMNT ASMNT ASMNT ASMINT

PROGRAM COURSE CRSE #STDNTS TARGET WEIGHTED GOAL GOAL NOT GOAL GOALS GOALS GOALS GOALS
OUTCOME YEAR COURSE TITLE OTCM ASSESSED SCORE AVERAGE% MET UNMET ASSED MET % MET UNMET MET% UNMET %
MRKTG 3 10-11 MGMK 101 Intro to Business 5 43 70 77 1 0 0 3 0 100% 0%
10-11 MGMK 105 Sm Bus Mgmnt 3 NA NA NA 0 0 1 NA NA NA NA

10-11 MGMK 132 Prin of Salesmanship 2 NA NA NA 0 0 1 NA NA NA NA

10-11 MGMK 136 Marketing 3 10 70 59 0 1 0 0 1 0% 100%

10-11 MGMK 138 Mrktng Ed Field Stdy 1 1 80 99 1 0 0 1 0 100% 0%

10-11 TOTALS 5 54 74 2 1 2 40% 4 1 80% 20%

Analysis of Student Learning:
Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word
answers.

1. Are the students learning the outcome, i.e. are they meeting the educational goal? Explain.
Yes, the students are learning the educational goal. They have demonstrated an understanding of the outcome by scoring above the target in
assessments, class participation, and projects.

2. How does the data support your analysis of student learning?
Student learning of this outcome is 6% above the weighted mean target.

3. What program changes are being made to enhance student learning?
Delivery strategies such as role playing, custom made interactive videos, student led class discussions, etc continually rotate in the delivery of this
outcome. The environmental scan and SWOT analysis is part of the marketing plan.



Program Outcome #4

Explain the product life-cycle concept and relate a marketing strategy to each stage.

INDV INDV INDV INDV

co co co PO ASMINT ASMINT ASMNT ASMINT

PROGRAM COURSE CRSE #STDNTS TARGET WEIGHTED GOAL GOAL NOT GOAL GOALS GOALS GOALS GOALS
OUTCOME YEAR COURSE TITLE OTCM ASSESSED SCORE AVERAGE% MET UNMET ASSED MET % MET UNMET MET% UNMET %
MRKTG 4 10-11 MGMK 101 Intro to Business 5 43 70 77 1 0 0 3 0 100% 0%
10-11 MGMK 105 Sm Bus Mgmnt 3 NA NA NA 0 0 1 NA NA NA NA

10-11 MGMK 132 Prin of Salesmanship 2 NA NA NA 0 0 1 NA NA NA NA

10-11 MGMK 136 Marketing 4 10 70 81 1 0 0 1 0 100% 0%

10-11 TOTALS 4 53 78 2 0 2 50% 4 0 100% 0%

Analysis of Student Learning:
Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word
answers.

1. Are the students learning the outcome, i.e. are they meeting the educational goal? Explain.
Yes, the students are learning the educational goal. The weighted mean is slightly above the target mean.

2. How does the data support your analysis of student learning?
Student learning of this outcome is 11% above the weighted mean target.

3. What program changes are being made to enhance student learning?
Application class activities which synthesize marketing strategies.



Program Outcome #5

Discuss several pricing strategies.

INDV INDV INDV INDV

co co co PO ASMNT ASMNT ASMNT ASMNT

PROGRAM COURSE CRSE #STDNTS TARGET WEIGHTED GOAL GOAL NOT GOAL GOALS GOALS GOALS GOALS
OUTCOME YEAR COURSE TITLE OTCM ASSESSED SCORE AVERAGE% MET UNMET ASSED MET % MET UNMET MET% UNMET %
MRKTG 5 10-11 MGMK 101 Intro to Business 5 43 70 77 1 0 0 3 0 100% 0%
10-11 MGMK 105 Sm Bus Mgmnt 5 NA NA NA 0 0 1 NA NA NA NA

10-11 MGMK 136 Marketing 5 10 70 69 0 1 0 0 1 0% 100%

10-11 TOTALS 3 53 75 1 1 1 33% 3 1 75% 25%

Analysis of Student Learning:

Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word

answers.

1. Are the students learning the outcome, i.e. are they meeting the educational goal? Explain.
Yes, the students are learning the educational goal. The weighted mean is above the target mean.

2. How does the data support your analysis of student learning?
Student learning of this outcome is 7% above the weighted mean target.

3. What program changes are being made to enhance student learning?
The incorporation of the philosophy idealism class demonstration.



Program Outcome #6
Explain what is meant by a marketing channel of distribution.

INDV INDV INDV INDV

co co co PO ASMINT ASMNT ASMNT ASMNT

PROGRAM COURSE CRSE #STDNTS TARGET WEIGHTED GOAL GOAL NOT GOAL GOALS GOALS GOALS GOALS
OUTCOME YEAR COURSE TITLE OTCM ASSESSED SCORE AVERAGE% MET UNMET ASSED MET % MET UNMET MET% UNMET %
MRKTG 6 10-11 MGMK 101 Intro to Business 5 43 70 77 1 0 0 3 0 100% 0%
10-11 MGMK 105 Sm Bus Mgmnt 5 NA NA NA 0 0 1 NA NA NA NA

10-11 MGMK 136 Marketing 6 10 70 82 1 0 0 1 0 100% 0%

10-11 TOTALS 3 53 78 2 0 1 67% 4 0 100% 0%

Analysis of Student Learning:
Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word
answers.

1. Are the students learning the outcome, i.e. are they meeting the educational goal? Explain.
Yes, the students are learning the educational goal. The weighted mean is above the target mean.

2. How does the data support your analysis of student learning?
Student learning of this outcome is 11% above the weighted mean target.

3. What program changes are being made to enhance student learning?
Class demonstration activities



Program Outcome #7
Describe factors considered by marketing executives when selecting and managing a marketing channel.

INDV INDV INDV INDV

co co co PO ASMINT ASMNT ASMNT ASMINT

PROGRAM COURSE CRSE #STDNTS TARGET WEIGHTED GOAL GOAL NOT GOAL GOALS GOALS GOALS GOALS
OUTCOME YEAR COURSE TITLE OTCM ASSESSED SCORE AVERAGE% MET UNMET ASSED MET % MET UNMET MET% UNMET %
MRKTG7 10-11 MGMK 101 Intro to Business 5 43 70 77 1 0 0 3 0 100% 0%
10-11 MGMK 105 Sm Bus Mgmnt 5 NA NA NA 0 0 1 NA NA NA NA

10-11 MGMK 136 Marketing 6 10 70 82 1 0 0 1 0 100% 0%

10-11 TOTALS 3 53 78 2 0 1 67% 4 0 100% 0%

Analysis of Student Learning:

Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word

answers.

1. Are the students learning the outcome, i.e. are they meeting the educational goal? Explain.
Yes, the students are learning the educational goal. The weighted mean is above the target mean.

2. How does the data support your analysis of student learning?
Student learning of this outcome is 11% above the weighted mean target.

3. What program changes are being made to enhance student learning?
Class discussion and contemplation activity.



Program Outcome #8

Evaluate the unique characteristics of each promotional mix element.

INDV  INDV INDV INDV

co co co PO ASMINT ASMINT ASMNT ASMINT

PROGRAM COURSE CRSE #STDNTS TARGET WEIGHTED GOAL GOAL NOT GOAL GOALS GOALS GOALS GOALS
OUTCOME YEAR COURSE TITLE OTCM ASSESSED SCORE AVERAGE% MET UNMET ASSED MET % MET UNMET MET% UNMET %
MRKTG 8 10-11 MGMK 101 Intro to Business 5 43 70 77 1 0 0 3 0 100% 0%
10-11 MGMK 105 Sm Bus Mgmnt 5 NA NA NA 0 0 1 NA NA NA NA

10-11 MGMK 132 Prin of Salesmanship 2 NA NA NA 0 0 1 NA NA NA NA

10-11 MGMK 136 Marketing 6 10 70 82 1 0 0 1 0 100% 0%

10-11 TOTALS 4 53 78 2 0 2 50% 4 0 100% 0%

Analysis of Student Learning:
Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word
answers.

1. Are the students learning the outcome, i.e. are they meeting the educational goal? Explain.
Yes, the students are learning the educational goal. The weighted mean is above the target mean.

2. How does the data support your analysis of student learning?
Student learning of this outcome is 11% above the weighted mean target.

3. What program changes are being made to enhance student learning?
Whole group instruction including the evaluation of promotional video examples.



Program Outcome #9
Discuss the main elements of the personal selling process.

INDV INDV INDV INDV

co co co PO ASMINT ASMNT ASMNT ASMNT

PROGRAM COURSE CRSE #STDNTS TARGET WEIGHTED GOAL GOAL NOT GOAL GOALS GOALS GOALS GOALS
OUTCOME YEAR COURSE TITLE OTCM ASSESSED SCORE AVERAGE% MET UNMET ASSED MET % MET UNMET MET% UNMET %
MRKTG9 10-11 MGMK 101 Intro to Business 5 43 70 77 1 0 0 3 0 100% 0%
10-11 MGMK 132 Prin of Salesmanship 1 NA NA NA 0 0 1 NA NA NA NA

10-11 MGMK 136 Marketing 6 10 70 82 1 0 0 1 0 100% 0%

10-11 TOTALS 3 53 78 2 0 1 67% 4 0 100% 0%

Analysis of Student Learning:
Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word
answers.

1. Are the students learning the outcome, i.e. are they meeting the educational goal? Explain.
Yes, the students are learning the educational goal. The weighted mean is above the target mean.

2. How does the data support your analysis of student learning?
Student learning of this outcome is 11% above the weighted mean target.

3. What program changes are being made to enhance student learning?
Whole group instruction including the evaluation of promotional video examples.



Program Outcome #10

Explain the relationship of supply to demand as related to pricing.

INDV INDV INDV INDV

co co co PO ASMNT ASMNT ASMNT ASMNT

PROGRAM COURSE CRSE #STDNTS TARGET WEIGHTED GOAL GOAL NOT GOAL GOALS GOALS GOALS GOALS
OUTCOME YEAR COURSE TITLE OTCM ASSESSED SCORE AVERAGE% MET UNMET ASSED MET % MET UNMET MET% UNMET %
MRKTG 10 10-11 MGMK 101 Intro to Business 5 43 70 77 1 0 0 3 0 100% 0%
10-11 MGMK 105 Sm Bus Mgmnt 5 NA NA NA 0 0 1 NA NA NA NA

10-11 MGMK 136 Marketing 5 10 70 69 0 1 0 0 1 0% 100%

10-11 TOTALS 3 53 75 1 1 1 33% 3 1 75% 25%

Analysis of Student Learning:

Analyze student learning by answering the following questions. Please be elaborative and explain your answers using the data provided. Avoid one-word

answers.

1. Are the students learning the outcome, i.e. are they meeting the educational goal? Explain.
Yes, the students are learning the educational goal. The weighted mean is above the target mean.

2. How does the data support your analysis of student learning?
Student learning of this outcome is 7% above the weighted mean target.

3. What program changes are being made to enhance student learning?
Course constructivist dialogue with real life examples.



Budgetary Considerations

Are there any budgetary considerations that need to be made for this program? Please support your need with evidence.

Wireless microphones that will feed into the video camera (s). | have been including much more collaborative learning in classes. One such activity is a team
presentation. Some teams take turns presenting from point to point whereby the exchange of 1 wireless microphone is cumbersome and damages the rhythm
of team presentations. | would like to eventually utilize a panel format with students facilitating class dialogue.

More tutor availability, especially online.



